Time to Make Time For...

PROACTIVE SALES
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WHERE IS YOUR TIME BEING SPENT?

Hotel

Administra-
Operations

Research
tive Tasks

In-House
Meetings & Planning

D HOW TO MAKE THE TIME FOR
' PROACTIVE PROSPECTING...

Networking & Prospecting Proposals
Outside Sales & Nurturing & Contracts
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1. Prioritize Your Time
— ~| 2. Stay Committed

- -/ 3. Say “NO” To Distractions
' >/ 4. Get Out & Network

&
\ 5. Reward Yourself
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